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FOR IMMEDIATE RELEASE

Contact: Lori Gardner

P: 952-451-6228

E: lori@salesforcexp.com
Recognition Professionals International (RPI) and SalesForceXP Media Announce Suppliers Directory Partnership
MINNEAPOLIS -  May, 12, 2010 RPI and SalesForceXP are partnering to provide a new annual Resource Directory of RPI supplier members. 

The RPI Suppliers Directory will first appear in print in the September/October issue of SalesForceXP magazine, and online at www.SalesForceXP.com. It will provide SalesForceXP’s 24,000-plus sales manager audience a list of awards, trophy and recognition suppliers for their new and ongoing incentive and rewards initiatives.
SalesForceXP’s September/October issue has bonus distribution at the annual Chicago Motivation Show at McCormick place, Oct.12-14, 2010 (www.motivationshow.com). It will serve as a component of RPI’s increased presence at the show. The online version will be on www.SalesForceXP.com beginning in early September for 12 months. 

All RPI supplier members will receive a complimentary listing comprised of their general contact information. RPI supplier members will also have the option to purchase enhancements including a company logo, a 50-word service/product description and attention-getting background colors. Online enhancements include priority placement and the option to add graphics and video links.

“Recognition Professionals International is excited to be working with SalesForceXP. Research findings show that formal, informal and day-to-day recognition programs, when linked to the organization’s values and goals, can create a culture of recognition that enhances employee engagement, performance and retention. With the changing and challenged economy, a strong recognition and reward culture is a key enabler to make business more successful,” says Kevin Cronin, President, RPI.
SalesForceXP media is focused on sales management at mostly mid-market companies who tend to be “Do-It-Yourselfers” when it comes to their sales recognition programs. For advertising inquiries, contact Dick Powell, Associate Publisher, at Dick@SalesForceXP.com or Lori Gardner, Special Accounts Manager, at Lori@SalesForceXP.com
Recognition Professionals International, is an international non-profit association of employers existing to study, develop and promote systems that enhance employee engagement and performance through employee recognition. For more information on recognition and reward resources, go to www.recognition.org.  
###

If you’d like more information about this topic, or to schedule an interview, please contact Lori Gardner at 952-451-6228, or at lori@salesforcexp.com.

